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Hosted Buyer Lounge

Hall 6

An exclusive business networking
space connecting hosted buyers
with exhibitors, suppliers and indus-
try leaders through targeted meet-
ings designed to support partner-
ships and commercial opportunities.

Visitor Guide

Experiences Not to Miss

Global Food Week 2026 brings together a diverse
mix of live experiences, specialised features, and
dedicated business platforms, giving visitors op-
portunities to discover new products, engage di-
rectly with producers and brands, and explore the

broader food and beverage ecosystem.

N

0

vo el 59 §Gmi

ICC29ICC1Lelsg 10 delaii

clsal) snllell g grwll o380, SVl 8y ol
bbbl ;40 B2C ellgi_uwoll 8y il doin
dollassn ol podejgodijzlbg v
J—wallg wligirallg dyde Ml el ig WLl
oloe g—o del,Jlolmswallg jg—aidlg
A8lio ddgrg Ao

Shop at the Show

Hall 10 and ICC Halls 1& 2

For the first time, Global Food Week in-
troduces a direct-to-consumer (B2C)
platform with dedicated retail areas
throughout the event, enabling visitors
to discover and purchase food, bev-
erages, honey, dates, and agricultural
products directly from participating
local and international brands.
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Honey Tasting Station

Hall

An interactive tasting experience invit-
ing visitors to sample distinctive honey
varieties from the UAE and around the
world while learning about their origins,
flavours, characteristics and production
methods.
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Farmers Market

ICCHalls1&2

A vibrant marketplace connecting
visitors directly with local farmers and
producers, offering fresh agricultural
produce and locally made products
while supporting the UAE’s farming
community.
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Beverage Feature

Hall 10

A dedicated tasting space where
visitors can sample a diverse se-
lection of beverages, discover
emerging brands and explore the
latest products, flavours and trends
shaping the beverage industry.
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World Gourmet Show

Hall 7

Alive culinary experience featuring
renowned chefs as they demon-
strate creative recipes, specialist
techniques and international fla-
vours, while showcasing ingredi-
ents and products from participat-
ing brands.
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New Ildeas and Products

Startups and SMEs

Startups and small and medium-sized en-
terprises (SMEs) are an essential part of
the food and beverage ecosystem. They
contribute innovative concepts, diverse
products, and access to a broad range of
consumer segments. At Global Food Week
(GFW) 2026, these enterprises have a ded-
icated space to present their products to
consumers, buyers, and potential partners.
This platform enables them to pursue mar-
keting and distribution opportunities while
establishing relationships that may support

their long-term growth and expansion.

The Industry Platform

Participating companies will benefit from
several institutional support platforms.
Khaled Al Muqayyad, a representative of
the e-marketing department, stated that
the “Industry” platform, supported by the
Ministry of Industry and Advanced Tech-
nology, has provided services to startups
and SMEs throughout the UAE for approx-
imately seven years. Services include gov-
ernment support, marketing, photography,
consultancy, and help developing UAE-

made products or new brands.

Al Mugayyad said the platform has sup-
ported about 11,000 companies nation-
wide and enabled them to join exhibition
pavilions at nominal costs, expanding

small businesses’ market access.

Red Tart Pastry, a leading regional
French tart maker, is exhibiting. It sup-

plies organisations across the UAE,

N

R

including airlines, commercial businesses
and ADNEC Centre Abu Dhabi.

At its second GFW appearance, Red Tart
Pastry is showcasing selections from near-
ly 1,000 varieties and flavours. The range
serves diverse cultural and consumer
preferences while helping the company
strengthen its market presence and attract
new customers.

CRISPY & HEALTHY returns to GFW for a
second time with an innovative health-fo-
cused food product created by an Emirati
woman and her daughters. The business
preserves local seafood in glass jars, in-
cluding kingfish the founders catch and
prepare at home with herbs and vinegar.
These products offer a locally made alter-
native to preserved fish on the market, with
recipes—including date-based flavours—
that reflect Emirati culinary heritage.

“Spirit of Heritage” is participating in
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GFW for the fifth time, showcasing dates,
maamoul, and Al Ain Sidr honey. Organisers
say repeated participation has expanded . E

" LIFEON.TF

=

EXPERIENC

the products’ reach, especially in the UAE
and Saudi Arabia, making the GFW event
a key platform for connecting with new
consumers.
Batuli Cakery is participating for the first
time and is sharing its experience as a spe-
cialised cake and pastry studio based in
Abu Dhabi. In addition to producing baked
goods,the enterprise organises “Little Chef”-
themed birthday celebrations, educational
and recreational workshops for adults and
children, and women’s sessions focused on

food preparation and decoration.

Founded as a home-based business four
years ago, the enterprise moved to dedi-
cated premises last year. Participation in
GFW marks a key step toward expanding
its market presence and audience.
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Animal Feed and Beverages

Global Food Week (GFW) has expand-
ed by introducing two additional sectors,
creating new opportunities to develop
the regional food and agricultural system.
The inclusion of the Beverage and Animal
Feed Sectors is intended to strengthen
food security, support local agricultural
production, and facilitate investment and

innovation within food-related industries.

Animal Feed Market

The “Animal Feed Market,” the region’s
largest market of its kind, was established
to serve citizens engaged in livestock
breeding.

Hamed Khamis Al Junaibi, Director of the
Livestock Support Programmes Depart-
ment at the Abu Dhabi Agriculture and Food
Safety Authority, said:

the market supports 42,000 livestock breed-
ers, collaborates with 18 local companies,

and imports products from 22 countries.

Al Junaibi said the market operates un-
der the Abu Dhabi Agriculture and Food
Safety Authority (ADAFSA). At Global
Food Week, it showcases products and
services, explains its institutional role, and
informs livestock breeders about digital

transformation, trading practices, and re-

lated developments.

B

National Feed

At its Global Food Week pavilion, Nation-
al Feed is showcasing a diverse range of
products. These include National Hoof
Care Mix, National Summer Mixed Horse
Feed, National High Protein Feed, National
Foal Growth Mix, National Stallion Breed-
ing Feed, National Mare Breeding Feed,
National Endurance Racing Feed, and Na-

tional Racing Horse Feed.

Garda Animal Feed

Garda Animal Feed, based in Al Mamzar,
Dubai, is participating in Global Food
Week to promote its animal feed and ag-
ricultural crop products and to expand its
engagement with prospective customers

and other interested stakeholders.

Mohammed Abdulhai Ibrahim, from Gar-
da Animal Feed’s sales department, said
the company has extensive industry expe-
rience. He described the event as an op-
portunity to expand its market reach and
attract customers. Its products include
hay, Rhodes grass, alfalfa, and feed mix-
tures. lbrahim said the company aims to
promote its products and exchange ex-

pertise with sector organisations.

Zabeel Feed

Established in 1985, Zabeel Feed brings
over four decades of animal feed and nu-
trition experience, guided by quality and
a strong understanding of regional nu-
tritional needs. Created to serve a sector
rooted in the nation’s heritage, the com-
pany combines local expertise and nutri-
tional science to meet the distinct needs of

horses, camels, and other animals.

As the animal feed sector evolves, Zabeel
Feed combines established expertise with
modern nutritional research and innovation.
This approach meets changing veterinary
nutrition needs while upholding the stand-

ards it has maintained since its founding.

Globalfoodweek.ae

Globalfoodweek.ae

Zabeel Feed supports the UAE’s food-se-
curity goals and the sustainable, long-
term growth of animal nutrition. Its partic-
ipation in Global Food Week underscores
this commitment and its role in building a
more resilient sector. Rooted in the UAE, the
company looks beyond its borders, draw-
ing on its heritage and specialised exper-

tise in animals and related industries.

Coffee World

Coffee World offers Arabic and interna-
tional coffee varieties. Owner Ali Al Nuai-
mi said the company specialises in many
types of coffee and has extensive industry

experience and a strong reputation.

Al Nuaimi says the company imports cof-
fee from Brazil, Ethiopia, Mexico, the Phil-
ippines, India, and other countries. Its royal

and specialty coffees are in high demand.

Camelle

Camelle, a subsidiary of Al Ain Farms, was
established in 2001 and specialises in pro-
ducing and presenting camel milk products.
Hamad Naseeb Al Ahbabi said Camelle’s
pavilion attendance exceeded expecta-
tions and that GFW offered a chance to
launch products and build strategic part-
nerships.

Al Ahbabi highlighted camels’ cultural
importance in Emirati society, noting that
camel-related products are widely ac-

cepted and popular.

Kahraman Dubai

Kahraman Dubai specialises in coffee-re-
lated products, including roasting equip-
ment, brewing machines, and grinders,
and supplies various types of coffee.
Mahmoud Al-Harak, a marketing repre-
sentative, said Kahraman Dubai is partici-
pating in GFW to showcase new products
and reach a wider audience.

Al-Harak welcomed dedicated beverage
company pavilions, saying they enrich the

event and broaden its sectoral diversity.

Samira Maatouk Group

Founded in 1960, Samira Maatouk Group
is one of the oldest and largest coffee and
tea companies. Alaa Abdullah said the
group’s pavilion at GFW features coffee,
nuts, chocolate, and dates.

He also emphasised coffee’s longstanding

ties to UAE and Gulf societies, where it re-

mains central to culture and history.




LuLu Group

As food security and sustainabil-
ity challenges intensify, coordi-
nation across the food value
chain—from producers and
suppliers to distributors and
retailers—is increasingly im-
portant. Retailers play a key

role through direct con-
sumer contact, support-

ing informed, responsible

food choices.

In this context, LuLu
Group International is
participating in Glob-
al Food Week 2026 as
a “Retail Partner” This
participation highlights
the growing role of the
retail sector in advanc-
ing sustainable food
systems, improving sup-
ply chain efficiency, and
strengthening connec-
tions among producers,

markets, and consumers.

LuLu Group International
is a leading regional re-
tailer with more than 250
stores across the Gulf and

international markets, plus
a supply network spanning
over 25 countries. Its integrat-
ed system connects suppliers

and producers to markets,

o Ala jming

giving consumers access to diverse food
products.

During Global Food Week, the group is
showcasing hundreds of food products
and providing visitors with information
about its role in supply chain manage-
ment and market distribution. It is also
highlighting practices that are relevant to
the future of food trade and the long-term
sustainability of distribution operations.
The group’s participation offers a chance
to discuss retail development, supply chain
efficiency, sustainable storage, transport,
and product display, as well as reducing
food waste and supporting local goods.

The group views Global Food Week as a
vital platform for governments, internation-
al institutions, businesses, and innovators to
exchange knowledge and explore solutions
to food-sector challenges, especially amid
climate and economic changes affecting

global production and supply chains.

LuLu Group’s participation also highlights
retail’s role across the food journey. A sus-
tainable food system requires not only
better production but also stronger dis-
tribution and marketing, more efficient
routes to market, and greater consumer
awareness of food options. Through its
participation as a retail partner, the group
demonstrates how the private sector can
contribute to building more resilient and
sustainable food systems while promoting
cooperation among stakeholders across

the food value chain.
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Emirati Dates

The Dates Sector’s representation at Glob-
al Food Week (GFW) in Abu Dhabi high-
lights producers’ growing emphasis on
diversifying the uses of locally cultivated
dates and expanding their market reach.
This approach combines promoting es-
tablished Emirati varieties with develop-
ing processed products to meet evolving
consumer preferences.

GFW brings together long-standing par-
ticipants and companies entering the
market for the first time, offering opportu-
nities to engage directly with buyers and
present their product offerings.

Tayyibat Emirates Food Group, partic-
ipating for the sixth consecutive vyear,
showcases Khalas, Fard, Khunaizi, Shishi,
and Jumaan dates, along with date syr-
up, paste, and chocolate- or nut-coat-
ed dates. Its offerings include traditional
dates and processed options for cooking,
desserts, and flavoured products.

Also participating for six years, Tamra
Dates Trading Company supplies premi-
um first-class dates at competitive prices.
Company representatives reported high
attendance and active sales and market-
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ing. They said bringing manufacturers, im-
porters, and consumers together enables
companies to reach diverse markets and
showcase products to a broad audience.
The company views the event’s annual
growth as key to strengthening its role as
a commercial platform. Connecting mar-
ket stakeholders helps exhibitors engage
consumers and manufacturing and import
professionals.

Inits first participation, Tamreez Dates, sup-
ported by the Khalifa International Award
for Date Palm and Agricultural Innovation,
is highlighting date-processing industries
and the potential benefits of the UAE har-
vest. The company is presenting more than
eight flavours, including products that
combine dates with olive oil, along with a
selection of homemade foods.

Together, these initiatives showcase inte-
grated marketing of Emirati dates. By em-
phasising local quality, competitive prices,
and new flavours and uses, exhibitors aim
to attract more consumers and incorpo-
rate dates into varied diets.

The event presents these efforts to the
public and creates commercial opportu-
nities that support sector growth.

EMIRATES DELIGHTS
DATES FACTORY

Al-Powered Robots
Monitor Bees, Assess Crop Quality

Al-powered robots attracted consid-
erable attention at Global Food Week
2026 by demonstrating practical ap-
plications designed to support bee-
keepers and monitor crop health. These
developments reflect the UAE’s acceler-
ating transition towards smart agricul-
ture and highlight the role of modern
technologies in improving production
efficiency and promoting the sustaina-
ble use of resources.

A robot developed by the Abu Dhabi
Honey Programme helps beekeepers
monitor hives. Using cameras and Al it
tracks bee activity and environmental
conditions, analysing data to detect
health or environmental risks early. This
protects colonies, boosts productivity,
and improves the quality of local honey.

Also noteworthy was a smart crop-in-
spection robot developed jointly by
Khalifa University and the Abu Dhabi
Agriculture and Food Safety Authority.
The robot autonomously navigates
crops, photographing individual plants
for Al analysis. It detects leaf changes,
environmental stress, and potential dis-
ease, then reports the nature and loca-
tion of each issue for timely intervention.

Compared with conventional inspec-
tion methods, this technology can sub-
stantially reduce the time and effort
required to monitor crops, particularly
on large farms and within extensive ag-
ricultural facilities.

Globalfoodweek.ae
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Follow the coverage of “Global Food Week 2026"

across all Abu Dhabi Media Network platforms
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Innovation Pavilion

Serving the guests of Global Food Week with Capital Catering+
Across 33 F&B Outlets Offering Diverse Choices

The Innovation Pavilion at Abu Dhabi Dates Palm Exhibition 2026 offers a dedicated win-
dow into the future of date palm cultivation, showcasing innovations and solutions that

bridge scientific research and practical application. It also highlights how technology . £ a8 o

i wbgl vliol
advances production and processing while enhancing the economic value of dates @ ADNEC Centre Abu Dhabi CEuits #3150 @
and the various components of the date palm tree. 9 =5 6 Oct- 8 Oct 2026 2026 gi Ii 8- gi ;i 6

The Pavilionis part of the 12th edition of the Abu Dhabi Dates Palm Exhibition, organised
by the Khalifa International Award for Date Palm and Agricultural Innovation (KIAD-
PAl), affiliated with the Erth Zayed Philanthropies Foundation and the UAE Presiden-
tial Court, in collaboration with ADNEC Group. It reflects the growing importance

of innovation in addressing the challenges facing the sector and in strengthening

its capacity for sustainability and competitiveness.

Innovation Begins with Challenges Faced on the Farm

The Pavilion highlights practical innovations that address the date palm S iy
sector’s needs, including efficient farming, water and resource manage- T s e
ment, pest control, fruit quality, loss reduction, processing, and the use of

by-products and palm waste. It also connects researchers, innovators,

and entrepreneurs with growers, manufacturers, investors, and other

stakeholders, helping turn ideas and prototypes into practical, mar-

ket-ready solutions.

We Seek Innovation that Creates Impact

The Innovation Pavilion reflects the Award’s vision of connecting 1 o= | | _-" : llq'_lll
knowledge with practical application and economic value. It £ T_ﬂ-c | _lll n'. L s
highlights innovations that provide practical solutions, improve i Al
resource efficiency and product quality,and create value-add-  / = <1 L
ed products. It also sheds light on precision agriculture, sensing 7 -~ ar "H: -
technologies, artificial intelligence, biotechnology, mechani- : : .
sation, food processing, and new opportunities in the circular

economy to strengthen the sustainability and competitive-

ness of the date palm sector and support researchers, start-

ups, and entrepreneurs.

The Date Palm Tree

A Platform for an Integrated Economy

The Innovation Pavilion also highlights the economic po-
tential inherent in the various components of the date
palm tree and its fruit, whether through the development

of new food products or the use of date pits, fronds, and
agricultural and industrial by-products to create val-
ue-added materials and products. This approach further
advances the concept of a circular economy within the

v
date palm cultivation sector by promoting more efficient ‘ J
resource utilisation, reducing waste, and creating new ave- | i

nues for investment and entrepreneurship.
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At Global Food Week

FAO advances agrifood systems transformation

Turning knowledge into practical solu-
tions for food security is central to the
Food and Agriculture Organization of
the United Nations (FAO)’s engagement in
Global Food Week 2026. As a key partner,
FAO brings its technical expertise and re-
gional perspectives to Abu Dhabi, linking
policy dialogue with youth leadership, in-
novation and investment. Across its activi-
ties, the focus is on the conditions needed
to make agrifood systems more efficient,

inclusive, resilient and sustainable.

FAO’s programme links discussions at the
Global Food Security Summit with the first
global edition of YALAFAST, the FAO Policy
Maijlis, contributions to Agritech, and tech-
nical sessions at its booth. Together, these
activities offer participants opportunities to
exchange knowledge and explore respons-
es to food insecurity, water scarcity, climate

change, and the cost of healthy diets.

Young people are central to this engage-
ment. Beginning on October 5, on the
sidelines of Global Food Week, the first
global edition of the Youth Action Leader-
ship for Agrifood Awareness and Systems

Transformation (YALAFAST) programme

has brought together about 70 young
leaders and innovators from government,
the private sector, academia, and civil so-
ciety. Building onits first cohort in 2025, the
programme supports peer learning, lead-
ership development, and collaboration
across regions. Participants explore how
entrepreneurship, technology, and digital
innovation can help address challenges in

agrifood systems.

The FAO Policy Maijlis for Agrifood Systems

Transformation in the Near East and North

Africa provides a platform to connect
these ideas with policy and investment
priorities. Discussions examine food inse-
curity, the cost of healthy diets, water scar-
city and climate change, drawing on re-
gional and global evidence. Experts, youth
representatives, researchers, financing
partners, and private-sector stakeholders
explore the conditions needed to scale
science, technology, and innovation and

to support youth-led solutions.

Financing is another focus. Through dis-
cussions on the Hand-in-Hand Initiative,

the Majlis examines how investment plan-

ning, technical advisory support and pub-
lic-private partnerships can help mobilise
resources for agrifood priorities. Techni-
cal sessions at the FAO booth showcase
the Initiative’s country-led, data-driven
approach to identifying investment op-

portunities.

FAO’s contributions to the Agritech pro-
gramme focus on practical applications
of science and innovation, including wa-

ter-efficient agriculture and artificial in-

telligence. They also address youth entre-
preneurship and women’s participation,
considering the skills, finance and tech-
nical support needed to widen access to

these solutions.

At the Global Food Security Summit, FAO
brings regional and global perspec-
tives on food security and nutrition to the
broader dialogue. Across its engagement,
the emphasis is on connecting knowledge
with policies, partnerships, and investment
to improve people’s lives. These efforts
support FAO’s vision of better production,
better nutrition, a better environment, and

a better life, leaving no one behind.

Globalfoodweek.ae
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ADAFSA

The Abu Dhabi Agriculture and Food Safety Authority (ADAFSA)
has launched its new corporate identity during its participation
in Global Food Week 2026 in Abu Dhabi. The launch marks a
new phase in ADAFSA’s strategic transformation and translates
the objectives of the Agricultural Transformation Strategy in the
Emirate of Abu Dhabi, approved by His Highness Sheikh Mansour
bin Zayed Al Nahyan, UAE Vice President, Deputy Prime Minister,
Chairman of the Presidential Court, and Chairman of the Board
of Directors of ADAFSA.

ADAFSAs new corporate identity reflects its evolving role and
growing impact across Abu Dhabi’s food security ecosystem,
aligned with the Emirate’s priorities. It signals a shift toward in-
novation-, technology-, data- and Al-driven development to
sustain natural resources, improve agricultural efficiency, and

strengthen resilient food supply chains for future needs.

The new identity embodies ADAFSA’s vision of “Global Leader-
ship in Food Security,” uniting sustainable agriculture, food safety
and biosecurity to ensure food sustainability and safety and pre-
pare the sector for future challenges.

Inspired by the Mébius strip, a symbol of continuity, interconnect-
edness and sustainability, the logo reflects ADAFSA’s integrated

food security system. It unites sustainable agriculture, food safety

and biosecurity in a cycle designed to provide safe, sustainable
food for present and future generations. Its shield-like form rep-
resents protection and resilience, highlighting ADAFSA’s role in se-

curing and sustaining Abu Dhabi’s food system.

His Excellency Dr Tarek Ahmed Al Amri, Acting Director General of
the Abu Dhabi Agriculture and Food Safety Authority, said: “Our
new corporate identity represents more than a visual change; it
marks a new phase in ADAFSA’s journey, aligned with the objec-
tives of the Agricultural Transformation Strategy, which is shaping
the future of the agricultural and food sector in the Emirate of Abu
Dhabi. This identity reflects our ambition to build a more sustain-
able, resilient and efficient food system capable of keeping pace
with future changes and reinforcing the Emirate’s position as a

global centre for innovation and leadership in food security. ”

He added: “The new identity reflects ADAFSA’s long-term commit-
ment to the community and future generations, uniting sustainable
agriculture, food safety and biosecurity. Through our Agricultural
Transformation Strategy, we invest in advanced technologies, Al
and data; empower farmers, livestock breeders and producers;
improve natural resource efficiency; and strengthen local prod-
ucts’ competitiveness. These efforts advance our vision of global

leadership in food security.”
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India

Country of Honour at Global Food Week 2024

Among the 92 nations represented at
Global Food Week (GFW) 2026, India
holds a distinction that sets it apart. Desig-
nated the Country of Honour, India arrives
not merely as a participating nation but
as a centerpiece of this year’s edition, a
recognition of the depth of the UAE-India
partnership and the scale of what both
countries stand to gain from closer food

trade and investment ties.

The delegation is led by the Agricultural
and Processed Food Products Export De-
velopment Authority (APEDA), the statuto-
ry body responsible for promoting India’s
agricultural and processed food exports
internationally. Its presence at the GFW
spans the full breadth of India’s food in-
dustry: established export powerhouses,
farmer producer organisations, emerging
startups, and state-level investment bod-

ies, all under one pavilion.

Familiar names anchor the offering, includ-
ing Amul and Daawat, alongside specialist
exporters in rice, horticulture, and poul-
try, organic producers, and food-focused
startups. Farmer producer organisations
from across India are also part of the del-
egation, connecting grassroots agricul-
tural communities directly with interna-
tional buyers for the first time. The Andhra
Pradesh Economic Development Board
joins the pavilion separately, presenting the

state’s case as a destination for agricultural

and food-processing in-
vestment and positioning

Andhra Pradesh, as it describes

itself, as India’s Sunrise State.

The engagement extends beyond the
exhibition floor. India’s representatives are
participating in the Global Food Security
Summit, held alongside GFW on October
6 and 7, with APEDA’s Senior Consultant
offering perspectives on India’s export
capabilities and the country’s role in glob-
al food supply chains. Participation has
been facilitated by the UAE Food Cluster,

building on outreach conducted under

the UAE Ministry of Economy and Tourism,

signaling that this week’s activity in Abu

Dhabi is part of a longer, more structured
conversation between the two nations.
For Global Food Week, India’s Country of
Honour status represents what the event
is designed to enable: a platform where
dialogue among governments, producers
and investors becomes more concrete.
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Honey testing built on evidence
CTL at Global Food Week 2026

From October é to 8, M42 and the Abu
Dhabi Quality and Conformity Council
(ADQCC) are showcasing the Central
Testing Lab’s (CTL) honey capabilities at
Global Food Week 2026. The presentation
builds on the launch of CTLs honey labo-
ratory and the Honey Centre of Excellence
in 2024.

The 2024 launch of the honey laboratory
and Centre of Excellence

In 2024, CTL launched its honey laboratory
and Honey Centre of Excellence, dedicat-
ed to reliable testing against and beyond
UAE standards. At Global Food Week
2026, it brings this capability to producers,

exporters, retailers and regulators.

In the words of H.E. Eng. Abdulla Almuaini
H.E. Eng. Abdulla Almuaini, Executive Di-
rector of the Central Testing Lab, said:
“The participation of the Abu Dhabi Qual-
ity and Conformity Council, in partnership
with M42, in the Global Food Week 2026
events embodies Abu Dhabi’s commitment
to developing an advanced food safe-
ty and quality system, and strengthen-

ing national capabilities that support the

Globalfoodweek.ae

sustainability of food security and keep
pace with global transformations in the
food sector, while the participation also
represents a platform for strengthening
cooperation, exchanging knowledge and
showcasing solutions and technologies
in building a more resilient, efficient and

competitive food system.”

His Excellency added: “The honey lab-
oratory showcases advanced nation-
al food-testing capabilities, conducting
36 of 37 tests required by the UAE honey
standard (up to 97%) and 39 additional
tests. These include detecting around 840
pesticide active substances and analysing
veterinary drugs, sugars and radioactive
substances. This technical capacity sup-
ports food quality, competitiveness and

confidence in local and global markets.”

His Excellency noted that “the growth
in laboratory capabilities has boosted
business volume and demand for testing
services, with the annual number of sam-
ples rising from 914 samples in 2021 to 1697
samples in 2025, while Sidr honey topped

the types of honey in terms of incoming

samples at 35.7%. This growth underscores
how national quality and conformity in-
frastructure supports the food economy,
attracts investment and innovation, and
strengthens Abu Dhabi’s role as a regional
and global hub for safe, sustainable food

trade built on quality and trust”

At the stand

The CTL stand is situated in Hall 8, beside
the Abu Dhabi Agriculture and Food Safe-
ty Authority. Visitors can explore a 360-de-
gree laboratory view on a touchscreen,
with honey among the five industry areas.
The CTL team can discuss honey testing

requirements.
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Welcome to the second day of Global Food Week (GFW), held under the patronage of His Highness Sheikh
Mansour Bin Zayed Al Nahyan, Vice President, Deputy Prime Minister, Chairman of the Presidential Court,
and Chairman of the Board of Directors of the Abu Dhabi Agriculture and Food Safety Authority (ADAFSA)
and organised by ADNEC Group, a Modon company, in strategic partnership ADAFSA.

At ADNEC Group, our mandate is to deliver a successful visitor, exhibitor, and delegate experience across
every dimension of this event. Day two represents that mandate in full effect. Throughout Global Food
Week, the exhibition floor hosts culinary demonstrations, innovation showcases, and product presenta-
tions that translate the sector’s most advanced developments into tangible, accessible experiences for
both industry professionals and the wider public.

Today marks the final day of the Global Food Security Summit, focusing on innovation, technology and
future food systems. Discussions will explore how Al, digital infrastructure, resilient supply chains, sustain-
able water management and strategic partnerships can strengthen global food security.

Global Food Week’s programme is structured around purposeful engagement. Formal matchmaking
sessions are facilitating direct dialogue between buyers and suppliers, providing the foundation for mean-
ingful commercial outcomes, from procurement discussions to distribution partnerships.

Delegations represented across our international country pavilions and exhibitor halls reflect the breadth

of international interest in this region’s expanding food and agriculture market. For the startups and SMEs
participating this week, day two offers a critical platform, direct visibility before the investors and deci-
sion-makers positioned to advance their ventures.

We have also placed considerable emphasis on ensuring Global Food Week serves as a platform of rele-
vance beyond the industry itself. Visitors are invited to explore innovations and connect with local farmers
and producers whose work underpins the UAE’s food heritage. These elements of cultural engagement
complement the week’s commercial agenda and reinforce the broader purpose of this gathering: the
advancement of food security as a matter of shared societal importance.

The successful delivery of an event of this scale requires precise coordination across every operational
touchpoint, from registration through to the exhibition floor and conference programming. | extend my
sincere appreciation to our teams for the standard of execution achieved at this event.

fau s “!'-*mnjiu:. \ ul

Thank you for your continued participation in Global Food Week. I trust today will yield valuable partnerships, | | BUSINESS DESIGN |HTr|: <R

meaningful insights, and a renewed appreciation for the momentum shaping the global food ecosystem. g ’#,T_fT_FEFH l | | " 1”
Bl | 3

adnecgroup.ae
¢liiol d£go20 S0 s>
6 Globalfoodweek.ae X f m ‘@ADN ECGROUP Part of ADNEC G?OUP




uty Prime Minister, Chairman of the Presi-
dential Court and Chairman of the Board
of Directors of ADAFSA.

H.E said the strategy advances agriculture
and food security through five pillars and
13 programmes that promote self-suffi-
ciency, efficient resource use, resilience,

innovation, and financial support.

H.E said, “We draw our vision from the leg-
acy established by the late Sheikh Zayed
bin Sultan Al Nahyan, who believed in the
ability of this land to give. Today, we con-
tinue to build on that vision by harnessing
modern technologies and innovation to
develop a more productive, sustainable
and resilient food system. We seek to raise
self-sufficiency in basic food commodities
to 70 per cent by 2040, improve the effi-
ciency of natural resource use and reduce
irrigation water consumption, contribut-
ing to achieving and sustaining food se-
curity for future generations.”

H.E announced ADAFSA’s new corporate
identity and Agricultural Transformation
Strategy. The identity reflects ADAFSA's
evolving role in developing agriculture

and strengthening food security, marking

Q

a phase focused on innovation, sustainabil-
ity and partnerships to build an integrated
food system ready for future needs.

Humaid Matar Al Dhaheri, Managing Direc-
tor and Group CEO of ADNEC Group, said,
“Global Food Week 2026 marks the largest
edition in the event’s history, reflecting its
growing international standing and signifi-
cance as a platform that brings together alll
segments of the food and beverage sector
under one roof. Spanning more than 42,000
square metres and bringing together 2,580
exhibitors and brands from around the
world, the event creates opportunities for
cooperation, trade and investment. Through
this exceptional edition, we continue to
strengthen Abu Dhabi’s position as a global
hub for food security, innovation and inter-

national cooperation”

He said GFW 2026 depended on the UAE’s
steadfast leadership, whose vision drives
innovation, sustainability and long-term
growth in food and beverage. He thanked
ADAFSA for supporting its organisation,
strengthening its role as a platform for
sector growth, international partnerships

and food security.

Globalfoodweek.ae

Nahyan bin Mubarak

His Excellency Sheikh Nahyan bin Mubarak Al Nahyan, Minister
of Tolerance and Coexistence, on Tuesday visited the Global Food
Week (GFW) 2026 events held at the ADNEC Centre Abu Dhabi.

During an extensive tour, Sheikh Nahyan examined the contribu-
tions of prominent local and international exhibitors, including the
latest technologies, solutions, and innovations presented by partic-
ipating organizations and companies.

His Excellency toured Global Food Week pavilions featuring local
and international exhibitors, receiving briefings on their latest ag-
ricultural and food-production products, technologies, and solu-
tions. He focused on innovations that boost efficiency and make
food systems more sustainable.

During the tour, His Excellency Sheikh Nahyan examined innova-
tions from national and international companies, showcasing how

Globalfoodweek.ae

modern technologies and intelligent solutions are advancing

agriculture and food production, improving efficiency, and

strengthening food supply chain resilience and sustainability.

Sheikh Nahyan commended the exceptional organisation and
hosting of these major events. He highlighted the significant role
of ADNEC Group in attracting and organising prominent inter-
national and specialised events, exhibitions, and conferences.
He also praised the advanced infrastructure and facilities that
provide participants and visitors with a world-class experience.
His Excellency said that Abu Dhabi’s hosting of major interna-
tional events showcases its ability to bring together global com-

panies and experts, exchange knowledge, and build strategic

0

partnerships in vital, future-focused sectors.



Under patronage of Mansour bin Zayed

Under the patronage of His Highness Sheikh Mansour bin Zayed Al Nahyan, Vice President, Deputy Prime Minister, and Chairman of
the Presidential Court and Chairman of the Board of Directors of the Abu Dhabi Agriculture and Food Safety Authority (ADAFSA), His
Highness Sheikh Hamdan bin Mohamed bin Zayed Al Nahyan, Deputy Chairman of the Presidential Court for Special Affairs, on Tues-
day witnessed the launch of Global Food Week (GFW), organised by ADNEC Group, a Modon company, in partnership with ADAFSA.
The event runs from October 6 to 8 at ADNEC Centre Abu Dhabi.

H.H. Sheikh Hamdan also witnessed the
opening of the Global Food Security Sum-
mit (GFSS), which was attended by senior
government officials, decision-makers and
leaders from the global agriculture and

food sectors.

Fodder Market «aMeH] Gow

The opening was attended by His Excel-
lency Dr. Thani bin Ahmed Al Zeyoudi, Min-
ister of Foreign Trade; His Excellency Eng.
Wael bin Nasser Al Mubarak, Minister of
Municipalities Affairs and Agriculture of

the Kingdom of Bahrain; His Excellency
Basel Hafez al-Suwaidan, Minister of Ag-
riculture of the Syrian Arab Republic; His
Excellency Dr Mugheer Khamis Al Khaili,
Secretary-General of Erth Zayed Philan-
thropies; His Excellency Mohamed Ali Al
Shorafa, Chairman of the Department of
Municipalities and Transport and Manag-
ing Director of ADAFSA; and His Excellency
Dr Abdullah Humaid Al Jarwan, Chairman

Q

of the Department of Energy in Abu Dhabi,
alongside a number of senior officials and
decision-makers, ambassadors accredit-
ed to the UAE, international experts, and
representatives of regional and interna-

tional organisations and entities support-

ing efforts to enhance food security and
achieve sustainable food systems.

H.H. Sheikh Hamdan toured the exhibition
halls, accompanied by several ministers,
officials, ambassadors of participating
countries and dignitaries.

During the tour, he stopped at several ex-
hibiting pavilions, where he learned about
the nature of their participation and the
latest products and innovations they are
showcasing in the food sector this year.
H.E Dr Thani bin Ahmed Al Zeyoudi said
global food security depends not just on
increasing agricultural production, but on

building interconnected, resilient, adap-

tive food systems that can withstand ge-
opolitical shifts and climate challenges.
Stronger links between production centres
and markets are vital to food availability

and sustainable global supply chains.

H.E said in his opening remarks at the

Global Food Security Summit (GFSS) that
the UAE has firmly established itself as a

leading global hub for food .Etrade, ben-
efiting from its strategic location connect-
ing Asia, Africa and Europe, its advanced
infrastructure, including ports, airports
and free zones, and its network of free
trade agreements.

H.E noted that the value of the UAE’s trade
in food, agricultural and related products
reached US$41.8 billion in 2025, reflecting
the country’s growing role in supporting
global trade flows and enhancing the se-
curity of food supplies.

H.E added that the UAE continues to
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invest in future technologies and inno-
vative solutions in the agricultural and
food sectors, including vertical farming,
hydroponics and precision fermentation
technologies, noting that Dubai Food Tech
Valley has attracted US$50 billion in invest-
ment to support efforts to develop a more
sustainable and efficient food system.
H.E also stressed the pivotal role of the pri-
vate sector in translating innovation into
commercially scalable projects, and in
driving investment in production, storage,
manufacturing and logistics, thereby con-
tributing to the development of more resil-
ient supply chains capable of withstand-
ing future challenges.

H.E Al Zeyoudi called for aligning gov-

ernment and private-sector efforts and

2l v

directing investment toward technology
and innovation. He said food issues are in-
creasingly tied to trade, energy, water and
investment, requiring practical solutions
to diversify supply, sustain cross-border
trade and apply knowledge and tech-
nology where most needed. These steps
would help secure a safer, more sustaina-

ble and resilient food future.

His Excellency Dr Tareq Ahmed Al Ameri,
Acting Director-General of ADAFSA,
said that GFW and the GFSS represent a
leading international platform for uniting
efforts and strengthening cooperation
among governments, international organ-
isations, the private sector, and research

and innovation institutions, while develop-

ing partnerships aimed at building more
sustainable and resilient food systems
capable of meeting growing demand for
food amid global environmental and eco-
nomic changes.

H.E said hosting these events strengthens
Abu Dhabi’s role as a global hub for dia-
logue and partnership on agriculture, food
security and sustainability, while reaffirm-
ing the UAE’s commitment to a more secure,

sustainable food future for generations.

During his speech at the opening of GFSS,
Al Ameri outlined the key pillars and ob-
jectives of the Agricultural Transforma-
tion Strategy in the Emirate of Abu Dhabi,
launched by His Highness Sheikh Mansour
bin Zayed Al Nahyan, Vice President, Dep-
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When Knowledge Is Translated into Practice

The progression from an idea presented in a conference hall to a product delivered to consumers in-
volves a complex process in which knowledge is evaluated for its practical relevance and its capacity

to benefit society.

On day two of Global Food Week (GFW), the focus is on bridging research and application through
partnerships that bring products to market and integrate innovations into routine operations.

On its second day, Global Food Week brings together expertise and institutional capabilities to turn
events into commercial opportunities and lasting collaborations. This reflects Abu Dhabi’s vision of

investing in knowledge to advance development and prepare for future challenges.

The Global Food Security Summit (GFSS) ends today, though its broader programme runs until tomorrow.
Its focus on innovation, technology, and future food systems adds a practical dimension: each technology
should meet a clear need and remain accessible to people working on farms and in factories. Examples
include better water management, reliable crop-protection information, and ways to preserve food

quality throughout the supply chain.

Successful technological implementation requires a supportive environment. Without adequate funding,
promising ideas may stall; without suitable market channels, quality products may reach few customers.
This highlights the need to connect Abu Dhabi’s food value chain, enabling researchers to learn directly

from farmers and entrepreneurs to showcase products to stakeholders who can open new markets.

Trust is essential to this process. Food safety and quality underpin producer-consumer relationships,
while better inspection and monitoring can boost competitiveness. Local production also enriches

community life, preserving and renewing agricultural and culinary heritage.

The ADNEC Group, in strategic partnership with the Abu Dhabi Agriculture and Food Safety Authority,
provides aninstitutional framework for these interactions and facilitates specialised dialogue on com-
mercial opportunities. Participation by international organisations, young people, and entrepreneurs
enables broader engagement in food systems development. It also encourages the emergence of solu-

tions informed by diverse experiences and designed to address a wide range of needs.
Before the closing day, participants can build on discussions and define next steps. Knowledge gains

value through practice, and partnerships thrive when everyone has a clear post-event role. This helps Abu

Dhabi’s initiatives continue beyond the event and deliver tangible results in markets and everyday life.

Globalfoodweek.ae
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ADNEC CENTRE ABU DHABI

DAY TWO

Under patronage of Mansour bin Zayed
Hamdan bin Mohammed bin Zayed witnesses launch of
Global Food Week and Global Food Security Summit
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